The situation of global economic crisis and the rapid increase of the unemployment rate cause changes in people´s attitudes about the labor market. These changes, sometimes, are motivated by the influence of certain individual variables such as the duration of unemployment. The objective of this research is to analyze the mediator influence of unemployment duration in the attitudes towards work among unemployed people over 45 years old. The people who participate in the research are 161 unemployed that agreed voluntarily in taking part in the interview of attitudes towards work. The data took out from the interviews were analyzed with the statistical software ATLAS.ti 6.2. The results demonstrate that unemployment duration plays an important mediator role in the attitudes towards work when conditioning the job search behavior and favor the chances of finding a job. The conclusion is about practical suggestions and the continuity of research in this area.
INTRODUCTION
The situation of global economic crisis with the following job loss has made unemployment one of the major concerns in society. The answers offered by public service, regarding active work policies, are insufficient to assist people over 45 years old considering their complex situation in the labor market. It is necessary to do research studies that analyze the reality of this age group and offer specific proposals of intervention in order to increase their possibilities of job integration or re-integration.
There have been few research studies that analyzed the influence of mediator variables in the unemployment of people over 45 years old, since the predominant vision was based on the market processes and an excessive worrying in quantifying the number of unemployed people. The interest in the study of the psychological consequences caused by unemployment in individuals is revealed in aspects such as the perception of the causes, people behavior in the labor market or the attitudes towards work. Eby and Buch [1] identified the prevalence of a series of intrinsic factors (psychological) as determiners in job search, above the purely economical ones.
The consequences of job loss, sometimes, are motivated by the influence of mediator variables in the impact caused by unemployment. This has provoked that the psychosocial research about unemployment focuses its attention on the identification of variables that reduce or increase the effects in view of the lack of job. Several authors [2] [3] [4] [5] [6] [7] highlight the presence of different factors as mediator variables of the psychological impact that is produced by unemployment in the development of negative attitudes towards work.
There have been few research studies that analyzed the relationship between mediator variables and attitudes towards work, in comparison to the one that has been made about other consequences derived from the lack of job. If we consider those groups with major difficulties of integration, such as young people, women, immigrants, disabled people…, there are just a few research studies that analyzed the influence of mediator variables in this relation. To state Nunes [8] , matureness acquired during development is essential for the construction of a satisfactory life course. Turner and Turner [9] observed that the emotional impact of unemployment is stronger in those groups with more difficulties of integration.
Some research studies [5, 10] have tried to analyze the attitudes towards work in unemployed people over 45 years old. In spite of the importance of the matter there are not enough research works held among people over 45 years old, in comparison to other stages of the life cycle [6, 11, 12] . The results reveal that mediator variables affect in general people who do not have a job.
Gender, age, social support, organizational commitment at work, the level of economical income, social class, and the duration of unemployment are the most used variables to analyze the psychosocial consequences of unemployment [4] . The duration of unemployment has been one of the most used variables to explain the heterogeneous nature in the answers towards unemployment. Artazcoz, Benach, Borrell and Cortes [13] point out the necessity of understanding the effects of unemployment considering the interaction of these variables.
The psychological consequences caused by unemployment grow as the period of unemployment extends. Alvaro [14] highlights the existence of an important association between unemployment duration and attitudes. The multi-directional character of its study makes it hard to establish a relation of causality between both variables, although it keeps the need of considering unemployment duration in research studies about the differential psychological impact of unemployment among the unemployed population. Kulik [15] supports this hypothesis when concluding that a shorter time of unemployment contributes to a better attitude towards search.
Motivation plays an essential role since it is considered an important predictor of the job search intensity in long term unemployed people. Del Pozo, Ruiz, Pardo and San Martin [16] observe that the attitudes tend to become worse progressively as the duration of unemployment extends. The attitudes determine the job search intensity and, sometimes, determine the following success in job integration [17] .
The expectancy-valence theory becomes a useful framework to understand the attitudes in the context of work integration. However, Aramburu-Zabala [18] suggests the need of revising certain aspects of this theory in relation to the specific scope of job search. This need contrast with the inclusion of concepts such as the individual´s attitude towards job search proposed by Vinokur, Ryn, Gramlich and Price [19] . Lind-Stevenson [20] concludes that the individual´s expectancy in finding a job facilitates the performance of every behavior tending to an active job search process. The intent of job searching predicts the application of behavior directed to job search. Prusia, Furgate and Kinicki [21] emphasize that the intensity of behavior applied and oriented to job finding predict in a positive way work integration of unemployed people.
The theory of planned behavior (TPB) of Azjen and Madden [22] is another valuable source of information to predict the job search intention. Authors such as Van Hooft, Born, Taris et al. [23] supported the appropriateness of TPB, when finding that the relationship between attitude and search intention was stronger in unemployed people. Those who feel that do not have control on the practice of job search behavior, might refrain from performing it or might not follow their intention of performing that behavior, ignoring their attitudes and subjective norm. However, a person who feels confident in his ability of performing a search behavior is more likely to try to perform the behavior and/or keep his intentions of performing it [24] .
In adults over 45 years old the effects of unemployment duration increase due to the lack of balance between education and technological changes [25] . Training becomes an alternative for the acquisition of new professional skills required by the labor market. Stenberg [26] finds a relationship between unemployment and a low participation in formation programs. Unemployment becomes, in this way, an important obstacle to accomplish a complete integration in society [27] .
In general, there is a lot of empirical evidence about the influence of unemployment duration in the attitudes towards work. However, this association has not been explored in certain groups of unemployed individuals, neither differences have been established in relation to attitudes towards work among unemployed people. The main goal of this research is to clarify this matter in relation to unemployed people over 45 years old.
METHOD
Theoretical revisions appear to adopt a methodological position in view of the complex and diverse reality of unemployment, which conditions the selection of a method that is appropriate to understand any social phenomena from the individual´s perspective. This research looks for an approach to the reality of the phenomena trough the experience of people over 45 years old. The election of a qualitative methodology implies not only an approach to the reality of unemployment but it also emphasizes, according to Leon and Montero [28] , the discovery and description of the particular.
Participants
In this research 161 unemployed people from Andalucia (South region of Spain) took part, through the data obtained by the Regional Employment Office. Distributed, according to gender, 118 are women and 43 men, all adults over 45 years old. During the research they have been told the purpose of the research and they have been guaranteed, at all time, the anonymity and confidential use of the answers obtained.
Measure
The instrument for data collection was the interview about attitudes towards work, after guaranteeing the fulfillment of the technical requirements of reliability and validity [6] . This instrument is composed by thirty three themes grouped in the following dimensions: work centrality, work explanation, personal and professional self-concept, availability for work, subjective perception of the hiring managers´ selections and type of job search.
Procedure
The participants have been contacted through the computerized data base of the Andalusian Employment Office, regional organism in charge of dealing with employment issues of the Autonomous Community of Andalucia (Spain). The criteria for selecting people consisted of being over 45 years old and being registered in the Andalusian Employment Office. The unemployed people selected were asked to do the interview, after they have been told the nature of the research and that the participation was voluntary. The answers obtained have been transcribed to the word processor Word 2007 and analyzed with the statistical program ATLAS.ti 6.2.
Data Analysis and Interpretation of the Results
As pointed out above, the aim of this research has been to analyze the effects of unemployment duration in the attitudes towards work in people over 45 years old.
First, it is observed the importance given to work as a mean of personal and professional realization. The participants emphasize what work represents in their lives, favoring their self-esteem, and the benefit derived from the salary earned. Moreover, having a job allows them not only to be useful to society but also to use their personal and professional qualities. These matters show the important role that work has in people´s life and its implication in the behavior in relation to job search.
Another aspect observed, considering its direct relation to the centrality of work, is the causal attribution of unemployment. There are different causes showed by the participants, among which there are internal and external causes. One of the most outstanding causes is age, as internal cause of the lack of job, regarding the person. Another, more related to the external is connected to the present economic crisis. Both, either internal or external, determine in a considerable way the behavior in unemployed people.
Regarding self-concept, the people interviewed point out a series of characteristics about their personal and professional image. The participants highlight as their main quality their work experience. Also, they emphasize a series of personal qualities needed to their professional performance, offering dedication and responsibility required in any job position. In the answers gathered, it can be observed a balance in the characteristics implied in personal and professional self-concept.
The participants show availability to work. They show availability for the job if it is in accordance with the labor law and if does not imply a risk for their health. They point out as a priority those jobs related to their formation that offer more stability. As previous conditions in the election, they highlight the necessity of being enrolled with security contract and, mainly in female gender, the compatibility with family. This condition is related to the centrality given to work and, particularly, with the economical need. This limitation is related to the economical need perceived, at a personal or familiar level, in the centrality attributed to work. Nevertheless, the participants demonstrate a high level of availability to work.
The selection criteria applied by the company owners is perceived as part of the attitudes towards work in people over 45 years old. The interviewed people express that age is the main limitation they face in their job search. Other criteria kept by the company owners are gender and work experience. Closely related to causal attribution, emerges the importance of internal aspects such as appearance or external such as luck. In the same way, the economical situation and the time without a job are perceived by the interviewed people. All of the above show the role that can play certain characteristics perceived and determines, in a considerable way, the job search behavior.
Finally, it is observed the type of job search showed by the interviewed people. There are different sources used in job search, among which, are found the contact with other people, going to the job office and the use of the internet. An important number of participants do all the activities in their hands to find a job position. The answers gathered consist of the reason why they use one or another. However, other participants do not perform any of the job search activities. This double placement is related to the causal attribution of unemployment: external attributions reduce negatively the job search and internal attributions increase considerably the job search.
CONCLUSIONS AND DISCUSSION
The identification of variables that explain the heterogeneity of answers is an important part of psychosocial research about unemployment since it would allow the prediction of attitudes towards work. These research studies would help not only to know the differences in the negative impact of unemployment but also would constitute an important contribution to the interventions to be held with unemployed people. Intervention certainly gains importance in a period when work orientation is focused basically in the motivation and the support of motivated behavior towards employment [29] , what facilitates the confidence in the use of the abilities each one has to find a job [30] .
This research study has allow us to approach to a social reality that has not been specifically studied yet in our country, giving us the chance of a first close proximity to the study of the effects of unemployment duration. The study of this variable in the unemployed population becomes relevant, since it can help clarify the incidence in the attitudes towards work of unemployed people over 45 years old. This was the purpose of the analysis of the following dimensions: job centrality, causal attribution of unemployment, availability for the job, managers´ hiring decisions, and type of job search.
The results obtained reveal that the participants tend to consider that job occupies a central role in their lives. Moreover, it is observed a worrying about the situation of unemployment, with attributions both internal and external. Being unemployed not only is the result of external conditions such as the economic crisis but also of personal characteristics such as formation or work experience. Similar results were found in Garcia and Garcia [3] in Africa, Izquierdo [6] in Spain, Izquierdo and Alonso [10] in South America and Schafgans [31] in Asia.
Unemployed people over 45 years old share a positive opinion of their personal and professional appearance and a high availability for job search, which reveal their commitment in overcoming the unemployment situation. They show a rejection towards submerged economy and precarious contracts and working part time in certain circumstances (familiar, economical…) There is evidence that they highlight the importance of self-concept and the availability in job finding [6, 32] Among the attitudes towards work it is studied in the last place the subjective perception of the managers´ hiring decisions and the type of job search. Certain characteristics are perceived as successful in the selection and an active job search pervades in the participants. The consideration of external attributions and the no realization of job search activities reduce considerably the opportunities. Other situations such as the perception of compensations can condition the active job search [33] .
The results of this research reveal that the duration of unemployment plays the role of mediator variable in the attitudes towards work of unemployed people over 45 years old. Adopting a qualitative methodology in the study of unemployment has allow us to ´understand the perspectives and experiences of the interviewed people´ [34] and to be based on the narrations made by people who have lost their job [35] .
In contrast with quantitative research, the use of qualitative research allows to know the mechanisms and processes that turn unemployment into a different experience in each of the affected people. Moreover, the instrument of information gathering allows not only an exploration of the attitudes towards work in groups with more difficulties of insertion but also a tool for the intervention in orientation programs.
The use of a qualitative methodology can be useful to start new research that aims to analyze the attitudes towards work in other social groups and cultural contexts. The inclusion of young people, women, immigrant, disabled, etc, will allow us to extract the distinguishing mechanisms of unemployment in each of the groups. Also, the economical, social and cultural contexts are very important, due to the big differences between countries in relation to the unemployment rate, poverty index and social compensations for unemployed people [36] .
It is necessary to do other research studies that include other variables that could give more sense to the individual experience of unemployment. Variables such as gender, educational level, economical resources, and social support that may have a mediator effect in unemployed people. When analyzing the duration of unemployment it would be convenient, also, to blend the periods of unemployment since it does not exist a settled criteria in the established periods [6] .
The results of this study have practical implications since they can lead to the development of activities that benefit a change of attitude in unemployed people over 45 years old. The identification of mediator variables [37] conditions the success in finding a job through taking part in specific professional orientation programs. The occupational formation acquires a relevant importance since it affects in a positive way the attitudes towards work and, consequently, increases the possibility of insertion [32] . The higher the motivation the more search activities performed [38] , which increases the probability of finding a job.
